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DBi Welcomes Blackstone’s newest retail store 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Ribbon-cutting: Above, DBi Executive Director Lafayette Dickens cuts the ribbon on opening day for Kim 
Moody Design, trend., and Stewardship Solutions located at 108 N. Main Street. l--r (front row) Andrew 
Moody, Lafayette Dickens, Kim Moody, Jane Parrish, (back row) Grace McDonald, Libby Parrish, Jane    
Barnes, Larry Parrish, Rita Leatherwood, and Mayor Billy Coleburn.  
                                                                                                                                                                                                                                                                                                                 

Director's Desk                                                                     
April brought its usual showers and another busy month for downtown. As you see 
in the photo above, new businesses continue to open in the historic district of 
Blackstone. The latest opening occurred at 108 N. Main Street which now houses 
three businesses at this location, “trend.”, retail store, Kim Moody Design, interior 
design and wedding planning and Stewardship Solutions bookkeeping and account-
ing. Entrepreneurs Kim [Parrish] Moody and her husband, Andrew are now the 
newest business owners on Main Street. Kim also chairs the DBi Promotions  
Committee and she and Andrew represent a new younger breed of entrepreneurs 
who are literally the future of downtown Blackstone.  
 
We had a lot of responses to our downtown survey and a few of the respondents 
commented  that the only changes they see are the new facades! I was floored by 
that, especially in light of the influx of new businesses and jobs in the last few 
years but I do understand that these things may not be as obvious to passersby as 
the new paint and awnings which are visible as you drive through town. We will be 
doing as much as we can to get the word out about the economic growth that has 
accompanied the physical upgrades.  
 
Others seem to resent the block grant because it seems to have favored certain    
areas thereby engendering a feeling of unfairness. Blackstone pursued the block 
grant as a response to the March 2004 fire that left the space known as “the hole” in 
the heart of downtown. The grant boundary had to be set based on the amount of 
blight present. The overall impact, $3.7 million in private investment, has been  
extremely positive despite the fact that it did not include all of downtown. 
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The people have spoken and here are the results of the 10 question downtown survey that DBi 
included in its donation letter to local residents. A total of 108 people responded to the survey. 
On the following pages, are the results of their responses. The feedback told us what you think 
of downtown Blackstone and the news is good!   
 
Here are some things that stood out. One is that there is strong public sentiment that a town 
square is a needed additional improvement downtown. Another is that a budget needs to be   
established to promote Blackstone’s special events to visitors outside of the  local area. New 
facades on buildings was rated as the most important change that has taken place in downtown. 
Small town friendliness was rated as Blackstone’s greatest asset! Of the 90% of people who feel 
Blackstone has improved, 41% feel the improvement has been dramatic! One out of four       
respondents indicated that they go downtown much more often and spend more! The overall 
tone of the responses is positive and indicates that most people like what they see. 

Half of those who responded feel that what 
Blackstone needs most downtown is more 
retail stores! Attractive public gathering 
places  are needed while it appears that 
most respondents feel that no more restau-
rants and no more apartments are  needed 
downtown. 

Respondents agreed 2 to 1 that a town square 
is an additional improvement they would like 
to see downtown. Amen to that! The 2nd and 
3rd place items ranked close together, more 
plantings and flowers along with more park 
benches and sidewalks.  Ironically, new 
lighting and park benches rated equally as 
the least preferred  additional improvement 
so although there is some ambivalence there, 
one thing is  definite, a huge majority want to 
see a town square replace the unsightly 
“hole”. 
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Small town charm and friendliness 
ranked as the greatest asset in the mind of 
respondents and restaurants were rated as 
Blackstone’s 2nd greatest asset.   
Shopping was rated equally as an average 
and an insignificant asset. Museums and 
special exhibits ranked as an insignificant 
asset.  

Respondents feel that Fort Pickett is the 
biggest draw for visitors followed by      
Special events and VUMAC came in 3rd 
place in this ranking. Respondents feel 
that , visitors rarely come downtown for 
cultural attractions and shopping ranked 
low on this list in the opinion of those who       
responded to the survey.   

Respondents indicated that they felt the 
most important changes that have taken 
place downtown are the new facades on 
the buildings. They also indicated that the 
least important was the new pedestrian 
traffic being generated. This was very   
surprising. New businesses opened was 
rated as very important second to the new      
facades on buildings. 



Most respondents feel that downtown Blackstone 
has improved somewhat and over 40% feel the 
change has been dramatic! 

Most respondents visit downtown about the same 
as a few years ago but over 25% go downtown 
much more often and spend more! This is a good 
trend! 

Most respondents feel downtown is still a work in 
progress but a third of those responding feel that it 
is getting to be one of the best!  

A very large majority feel that most visitors have a 
positive impression of downtown and tell others. A 
third feel visitors enjoy their visit but don’t plan to 
return! We hope the majority is on target here and 
will work hard to make sure they are!  

An overwhelming majority of respondents feel that 
Blackstone should have annual budget for attract-
ing out of visitors to the area for special events. 
This indicates that we need to make this happen. 
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Downtown Property Owners Meeting 
On Wednesday, April 27th, DBi met with property owners at the Fire station. Kyle Meyer, from 
the Richmond headquarters of Virginia Main Street, came and gave those in attendance, an 
overview of the Main Street Program. Afterwards, property owners were given the opportunity 
to ask any questions or voice any concerns that they were having. 
 
 
 
 
 
 
 
 
 
 
 

 
 
Above, Kyle Meyer addresses the property owners that came to the April 27th meeting at the Fire station. 
 

The future of downtown Blackstone is going to be molded by its property owners. These       
individual building owners will need to come together and establish an agreed upon vision for 
the long-term development of the town. This group will need to pull up to the same table and 
come to terms with a strategic plan that will keep the town growing and becoming a magnet for 
retail businesses which should enable them to command higher rents in the long-run for their 
first floor Main Street store fronts. Achieving such a state of being will happen only if these 
owners work together and buy into the vision of a more fully functioning healthy downtown 
economy. It will take time to develop and it will require faith in a positive outcome for a town 
that has the same issues that most authentic towns face, having surpassed its hey day. Positive 
steps have begun and it comes down to a unified vision adapted by the downtown property 
owners. The future remains bright for Blackstone and the best is yet to come. 
 
This initial property owners’ meeting primarily dealt with the basics of the Virginia Main Street 
philosophy and its impacts which include increased private investment, increased jobs, and 
growth in the number of businesses, all of which have occurred in Blackstone. The beauty of 
the program is that it ensures that the positive benefits of downtown revitalization will be sus-
tained over time and backed up by economic development. No amount of paint or awnings can 
take the place of true economic growth.  Although the enhanced appearance of the town tends 
to engender investor confidence, it is no guarantee that it will be strong enough to attract it 
without the underpinnings of an organized program of work such as the Main Street model 
which has a proven track record of success that is backed up by measurable results.  
 
 
 
 
 



Public Hearing on Acquiring the “hole”  
The April 18th Town Council agenda listed the Town Square         
Acquisition as one of two public hearings. For the next 90 minutes, 
many speakers came to the podium to express their opinions. Here 
are some of the comments from those who spoke in favor of the 
town going ahead with the acquisition. 
 
Jim Hasbrouck,  urged the council to take the lot from “a weed 
patch to a town square.” Beth Winn explained that most merchants 
were not interested in accessing the loan pool funds because they 
are not expanding so therefore they could not access the funds. 
Charlotte Lucy said “the hole represents the inability to get past the 
unresolved issues of years gone by and we need to move forward!” 
Francis Gilmore urged Council to buy the hole! “Please buy the 
hole, he said, it’s been 7 years! There is lots of new energy now. 
Don’t put the brakes on that energy! Replace a vacant lot with  
community pride!” Shirley Wilkins simply pointed out the math, 
$20,000 vs $60,000 (from the loan pool) and another $68,000 

(funds from the block grant waiting) to fix (up the lot). The last speaker in favor was DBi Board 
Chairman, Joe Allman, who implored council to “fulfill your partnership with the property owners 
who have invested 3.7 million dollars downtown.  Fulfill your commitment to DHCD. This is a way 
for you to honor all your commitments, especially those to the community. This is a no-brainer!”   
Letters from the Borums and the Yanceys, two of the largest investors in downtown, were also given 
to Council in favor of the acquisition.  
 
Next came time for anyone to speak against the acquisition. Bob Henkel came to the podium and said 
“I don’t understand it, so it is hard to embrace it totally for 
that reason. “ He went on to say that for 7 years, no one has 
done a thing and Blackstone doesn’t need another green space       
because we already have Seay Park and who is going to main-
tain it?” Mr. Henkel further said, “There is a parking problem 
during lunch. MY suggestion is to make it into a parking lot 
and use the $68,000 to address drainage problems.”  
 
Joe Allman, came forward to explain the property swap and 
the liens on the various parcels in an attempt to clarify the     
situation. Basically, by acquiring the property, the town clears 
up all the lien issues so that at this time, it can proceed with 
plans to develop the green space plans that were approved by 
council and the present lien holder, BB&T. Also at such time 
in the future that a prospective business wants to build on the land, it could be disposed of cleanly 
without the complicated entanglement of the various liens. 
 
There was some additional discussion after the closing of the public hearing. Councilman Sam     
Moncure spoke of the investment value plus the good the land can be put to between now and when it 
is sold but Councilman Keller questioned where is the money coming from to buy the land? In the 
end, Councilman Nash moved to acquire and it was seconded and the motion passed unanimously.  
There will, however, be additional public hearings on the design and amount of parking that will go 
into it. The first such public hearing is set for Tuesday, May 10th at 7pm. 



Concert Series Fears: legitimate or unfounded...you decide. 
Town Council approved DBi’s request to proceed with planning for a summer concert series at 
the March meeting. Since that time, a recent letter to the editor of the Courier Record expressed 
disappointment at the decision based on its potential negative impact on children and suggested 
we strive for a more “family friendly” approach. Then a week later, the following comment  
appeared “We need stores downtown—not beer parties.”  Let’s examine this issue further. 
 
Certainly, we do not want to scar children for life. Neither do we want to create an occasion for 
people to consume too much alcohol. In fact, the planning committee proposes a limit on the 
number of drinks allowed. The photos below are scenes from the “We Be Jammin’ summer 
concert series in Franklin, Virginia. As you can see there are adults, children, and people of all 
ages from toddlers to seniors enjoying themselves. I even took the liberty to ask one of the two 
police officers about any incidents that they have and they said that people were very well  
behaved and rarely does anyone have to be spoken to. 

The concert series will bring more visitors down-
town Blackstone and secondarily raise revenue for 
DBi by establishing a signature event that would 
create a festive family oriented fun atmosphere 
similar to what you see above and in the photo to 
the left. Although adults might enjoy a beer or a 
glass of wine, I wouldn’t call the crowd above 
party animals and I would characterize this as 
more of a family affair than a raucous “beer party” 
such as depicted in the movie “Animal House”.  
The band did inspire the outbreak of spontaneous 
line dancing and an  opportunity to display your 
proficiency at the “Electric Slide”. There was 
some drinking but the focus was clean family fun! 
Fear can paralyze us but progress is always about 

venturing into new things with positive expectancy and events like these can usher in a new era 
in Blackstone and leave visitors with a good impression of the town that will inspire them to 
come back and shop. Improving the image of the town will also attract private investment. 

Above are scenes from a the “We Be Jammin’ Concert  in Franklin.  The kids and the adults all are having fun and relaxing in  lawn chairs. 



Special Interest Story 
Look closely at these bottles, the man said, and what do you 
notice? I looked and the inscription on the bottle on the right 
says “Fletcher’s Coca-Cola Bottling Wks, Blackstone, VA”. I 
had never heard of anything but Coca-cola but as my friend 
pointed out to me, the bottle on the left has the word Coca 
ground off the bottle. Interesting! 
 
The history buff who brought these little gems to my office 
the other day is none other than collector and historian extra 
ordinaire, Eddie Nash of Nash Insurance Agency. Eddie went 
on to tell the story of a bottler named John Fletcher who    
apparently had a bottling company here in Blackstone a long 
time ago and was sued by Coca-Cola and as a result, had to 
remove their name from his bottles. Eddie says he had the 
bottle on the right for some time but found the other one on 
an on-line auction so he snagged it to add to his growing   
collection of Blackstone artifacts. 

 
The close-up clearly 
shows that the bottle 
on the left has had its 
inscription ground 
off. It is identical to 
the bottle on the 
right in every detail 
except for the obvi-
ous    alteration 
pointed out by Mr. 
Nash. This is an   
authentic piece of 
Blackstone history! 

 
 
Eddie was genuinely excited about his find! His 
passion as an unofficial historian and a bona 
fide collector continues unabated. If you get the 
chance, stop by Nash Insurance Agency. His 
office is practically a museum with artifacts  
dating back as early as the Civil War period! 
He also knows a great deal about the history of 
the various buildings in town. If you have a 
mutual interest in history, you can’t help but be 
fascinated by all the things that Eddie has     
collected over the years and the story behind 
them which he s glad to share with anyone who 
will take the time or interest to listen and learn.  
 



Blackstone’s First Cruise-in for the year, April 30, 2011  

 
 
 
 
 
 
 

 
The first Cruise-in of the year took place on Saturday, April 30th. A couple of new wrinkles 
included the music of “Elvis” to kick things off. The “Elvis” act was provided courtesy of the 
Classic Grill. Over 60 cars showed up to take part in the   festivities so it was an amazing     
success! Bob Thomas said that he had about 50 or more visitors tour Schwartz tavern. He was 
exhausted but having people tour the museums is one our goals so DBi recruited the help of 
Kimberly Broughton and Ginger Fergerson from Citizens’ Bank & Trust and they did a great 
job promoting the tours and distributing a special flier that DBi created with coupons and     
special offers. Jane Barnes, the Blackstone Chamber of Commerce Executive Director, did her 
part as well, in helping steer folks to the museums and downtown shops. Be sure to thank   
Walter Mac and Louis DeNitto for their huge contributions to growing this event which is     
becoming quite a tourist attraction for Blackstone on the last Saturday of each month! 

Photo courtesy of Walter Mac Osborne 

Photo courtesy of Walter Mac Osborne 



The flier below was distributed at the Cruise-in 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
DBi creates fliers for each Cruise-in centered around special offers and the museums in an effort 
to increase foot traffic from the visitors to participating local restaurants and retail shops. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



DBi links               downtown to V.U.M.A.C. 
 
DBi seeks to link downtown to the visitors who fre-
quent the Virginia United Methodist Assembly Center 
each year. To accomplish this, we have partnered with 
VUMAC and they have agreed to provide us a list of 
groups visiting the facility each month with suggestions 
as to which groups would be ideal to provide materials 
to lure them downtown to shop or dine. 
 
The latest example of that was Blackstone Retreat 
which was in town from Thursday, April 28th through 
Sunday, May 1st. We were informed that a group of 
225 were in town so within a week of finding out, we 
set out to secure as many special offers as we could 
from restaurants and retail shops to promote on their 
behalf. Of course, not everyone took advantage of this 
free advertising but for those who did, it seems to have 
paid off with increased foot traffic. We will continue to 
make this avenue available for all businesses in the area 
that wish to participate.  
 
The images to the left show the front and back of a flier 
that was created and distributed at VUMAC. Note that 
many local shops gave special offers that were printed 
on this piece. If you own a business in the area and 
would like to take advantage of this, we would be happy 
to add your coupon to our next flier so that you can 
benefit as well. 
 
There is no cost to businesses to participate in this on 
going effort. This is just one of the many opportunities 
that DBi initiates to promote businesses in the historic 
district.  Don’t hesitate to send us a notice via e-mail at 
manager@downtownblackstone.org or you may call the 
DBi office at (434) 292-3041 to have your offer added 
to our next flier. 
 
Our office already has a list of visitors for May so we 
encourage as many restaurants and retail shops as possi-
ble to take advantage of this free service. Our mission is 
to provide leadership in developing and promoting 
downtown Blackstone as an inviting place to visit and 
shop, a productive place to work, and a profitable place 
to  invest. This initiative simply fits into that mission. 



Upcoming Events 
The next Chamber of Commerce Network Luncheon will take place at Mitchells Restaurant on 
Wednesday, May 11th at noon. The speaker will be Town Manager Philip Vannoorbeeck and 
the cost is $10 per person which includes lunch. Come out and meet the new Town Manager! 
 
The annual Town-wide Clean-Up sponsored by the Blackstone Rotary Club will be held on  
Saturday, May 14, 2011.  All citizens of the town and surrounding community are asked to join 
together to clean up our streets and neighborhoods!  Individuals, as well as civic groups, clubs, 
churches, and school children are encouraged to participate in “spring cleaning” our town, as 
we show our pride in our town!  We will gather at Seay Park at 8:00 a.m. on May 14th for a 
morning of good, “clean” fun! 

Save the Date! June 11th, 2011 
 
 
 
 
 
 
 
 
 
Two fun things on the same day! Part I 9:30 a.m.—4: 00 p.m. Wing Fling, 
Part II Texas Festival! Make a day of it in Blackst one on June 11th! 
 
The first Annual Blackstone Chamber of Commerce Golf Outing will take place on Saturday, 
June 15th beginning at 11:00 a.m. at the Nottoway River Country Club!  
 
BREAKING NEWS: COUNCIL VOTES 4-1 FOR GREEN SPACE 
The design of the hole is an important issue to the future development of downtown Blackstone 
for many reasons. This space is in the heart of downtown and its design will determine its use. 
Its design will have an impact on the longterm future of downtown’s image and it will serve as 
the icing on the cake topping off the improvements that have gone on up to this point. A public 
hearing was held on Tuesday, May 10th at 7:00 p.m. at Town Council to discuss the future   
design of the property known as “the hole”. After several citizens gave their input, the design 
that was presented and approved by Town Council last March, was once again voted in as the 
one that will be implemented thus ending the parking versus green space debate which had   
recently been resurrected!  
 
 
 
 
 
 
 
 
 
 



Committee News 
 

The Promotions Committee 

The Promotions Committee continues to formulate final plans for the Concert Series. Meetings 
have taken place with local law enforcement regarding security and location. We will meet with 
the DBi Board with final recommendations before meeting with the necessary sub-committee 
and hope to present our final requests before the Town Council at its upcoming May meeting. 
 

The Organization Committee 

Thank you to all the residents who responded to our downtown survey. We will need two     
volunteers each month for 4-7pm at the Cruise-ins to direct visitors to the museums and to dis-
tribute brochures that list special offers from merchants.  DBi will also be seeking help for at 
future events such as the concert series. If you are available and willing to help, please let us 
know. You can call (434) 292-3041 or send a message to manager@downtownblackstone.org .         
 

The Design Committee  
On Saturday, June 25th, nine Warrant Officer Candidates from Ft. Pickett will volunteer their 
efforts to paint tree grates throughout downtown. Also hanging baskets will go up soon and  
attention will be given to the urns on Main Street and replanting them with perennials.  
 
Design Tip for the month: 
Spring brings new growth! As blossoms peak through, so do the weeds! Help in our effort to 
keep downtown looking in tip top shape. Look around your building, and if you see any weeds 
growing, spray them with weed killer now before they grow tall and become unsightly. 
 
The Economic Restructuring Committee 

The ER committee wishes to thank those property owners who attended our meeting! We hope 
that you took some valuable information from the gathering. We will have follow up meetings 
with you as we work toward arriving at a unified vision for the future of downtown. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Business Spotlight: Kim Moody Design, trend, Stewardship Solutions 
 

3 New Businesses in one convenient location at 108 N. Main Street! 

 

           
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Andrew & Kim [Parrish] Moody, who returned to Nottoway County last year after a decade 

of living in Harrisonburg, Staunton, and Orange, Virginia have    recently “finished” renova-
tions on 108 North Main Street (the former Cole’s Men’s Shop).  The two have opened “trend.” 
a retail store for home goods,     wedding and baby shower gifts as well as products such as 
Burt’s Bees, OXO, Umbra, and Woodwick Candles, and works by Virginia artists and crafts-
people.  trend. focuses on items that are distinctive and different than other shops in the area.  
As the tagline states, “trend. – fresh home goods for modern families.” 

 
In addition to the store, 108 North Main Street will house the office and studio of Kim 

Moody Design, a premier Interior Design and Event Planning firm that has been in operation 
since 2004.  Kim Moody Design travels around the state to serve bridal clients for full service 
event planning, or “weekend of” coordination, fresh flowers for weddings, as well as custom-
ized interior design services for both residential and commercial clients. 

 



Andrew’s bookkeeping and accounting company, Stewardship Solutions, will share office space in 
the building as well.  Stewardship Solutions focuses on providing affordable bookkeeping services for 
individuals, families, and small businesses.  Since the company was started, Andrew has been busy 
assisting clients with household, small business, farm, and rental property bookkeeping services. 

 
BELOW ARE EXAMPLES OF ITEMS YOU WILL FIND IN trend. 

 

In the three weeks that Kim Moody 
Design has been open downtown, the 
business has brought a number of 'out 
of towners' to Blackstone. Just in the 
last few weeks her clients traveling to 
Downtown Blackstone have included 
individuals from, North Carolina, 
Florida, Williamsburg, Alexandria, 
Richmond, Dinwiddie, Harrisonburg,  
Kenbridge, Brunswick, Farmville, 
and even the countries of Indonesia, 
and Australia!   
 



2011 Fundraising Campaign progress to date 
Downtown Blackstone Inc. is proud to report positive business and job growth in the Historic 
District since 2007! There has also been over $3.7 million dollars in private investment down-
town and the vacancy rate has been reduced by 68% in that time! Our impact is measurable, 
visible, substantial and ongoing! We promised to publish our donor list in the newsletter as well 
as on our website. As we continue to receive donations, we will update the list monthly. If you 
or someone you know would like to support this cause, please make note of the mailing address 
and e-mail address listed below. 
 
Donations are tax deductible and can be made by check payable to D.B.I. (107 W. Broad Street, 
Blackstone, VA 23824) or use paypal online. Our website address 
is www.downtownblackstone.org. Donation levels are as follows: 
 
Friend Of Downtown (Up to $49) 
Dan Clatterbuck, Judy Amos, David L. & Lily B. Varner, Leroy Cousins, Bill & Jackie Reid,       
Howard E. Halfacre, Robert William Buntin, Joan L. Bates, Bernice Booth, Sara G. Carson, 
James & Christine Oliver, George & Anne Green, Thomas P. Inge 
 
Blackstone Supporter ($50 to $99) 
Homefront Appliances, Jim & Christine Hasbrouck, Sally Beale  
 
Downtown Advocate ($100 to $499) 
Dunc & Myra Quicke, Shirley Wilkins, Lynn Shekleton, Joe Allman, Teefey & Teefey P.C. 
Spencer’s Drug Store Inc., Florence F. Cummins 
 
Blackstone Partner ($500 to $999) 
S.B. Cox Ready-Mix, Inc. 
 
Revitalization Benefactor ($1,000 to $4,999) 
 
 
Revitalization Leader ($5,000 or more) 
 
 
Thank you one and all for your support! So far, we have received $2,850 in donations in the 
calendar year 2011! 
 
 

The DBi Mission Statement: 
"D.B.I. will provide leadership in developing and promoting  
Downtown Blackstone as an inviting place to visit and shop, a    
productive place to work, and a profitable place to invest." 
 

Visit us online at:   www.downtownblackstone.org 
 


